Starting her social media career June
2015, Marina, beeing a certified fas-
hion designer, decided to share her
pictures and thoughts about fashion
and life with her followers. Having

a unique sense for style and trends
combined with her hearty, unpreten-
tious presentations, she generates an
authentic and credible reputation for
herself and her partners. Targeting
fashion-, sport- and lifestyle oriented
female readers, her social channels
generate high impact campaigns re-

sulting in great value for her clients.
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